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The Strategy for Korea's Economic Success Penguin
This includes the exclusive biography of Steve Jobs and bestselling biographies Benjamin Franklin
and Einstein.
ICCSM2014-Proceedings of the International Conference on Cloud Security Management ICCSM-2014
Springer
Suicides, excessive overtime, and hostility and violence on the factory floor in China. Drawing on
vivid testimonies from rural migrant workers, student interns, managers and trade union staff, Dying
for an iPhone is a devastating expose of two of the world’s most powerful companies: Foxconn and
Apple. As the leading manufacturer of iPhones, iPads, and Kindles, and employing one million
workers in China alone, Taiwanese-invested Foxconn’s drive to dominate global electronics
manufacturing has aligned perfectly with China’s goal of becoming the world leader in technology.
This book reveals the human cost of that ambition and what our demands for the newest and best
technology means for workers. Foxconn workers have repeatedly demonstrated their power to strike
at key nodes of transnational production, challenge management and the Chinese state, and
confront global tech behemoths. Dying for an iPhone allows us to assess the impact of global
capitalism’s deepening crisis on workers.’
The Apple Experience: Secrets to Building Insanely Great Customer Loyalty (ENHANCED EBOOK)
Taylor & Francis
The most intense hopes and fears of our collective lives centre around large-scale events – from
competitions, celebrations and festivals to environmental disasters, pandemics and terror attacks.
The media are a crucial part of this process: they enable the planning, resource allocation and
circulation of the vital information needed to mount major events. They are also where traces of
events are stored for history. In short, large-scale and collective events have been, and still are,
mediated. Starting from nineteenth-century industrialisation, Media and Events in History explains
how contemporary life has become saturated with events. It discusses how they have come to
involve extensive infrastructures, forms of control and anticipation, attention and participation,
contingency and transformation, and articulations of the past and the future. Synthesising and
developing insights from history, media studies, philosophy and the social sciences, Ytreberg
surveys the rise of event-planning via mediation, and exposes the historical driving forces behind
‘media events’, global ‘mega-events’ and ‘pseudo-events’. Revealing the importance of events in
history, this eye-opening book will be of interest to students of media studies, history, historical
sociology and cultural history, as well as the general reader.
Designed by Apple in California Academic Conferences Limited
The concept of open innovation has become increasingly popular in the management and policy
literature on technology and innovation. However, despite the large volume of empirical work, many
of the prescriptions being proposed are fairly general and not specific to particular contexts and
contingencies. The proponents of open innovation are universally positive but research suggests
that the specific mechanisms and outcomes of open innovation models are very sensitive to context
and contingency. This is not surprising because the open or closed nature of innovation is
historically contingent and does not entail a simple shift from closed to open as often suggested in
the literature. Research has shown that patterns of innovation differ fundamentally by sector, firm
and strategy. Therefore, there is a need to examine the mechanisms that help to generate
successful open innovation. In this book, the authors contribute to a shift in the debate from
potentially misleading general prescriptions, and provide conceptual and empirical insights into the
precise mechanisms and potential limitations of open innovation research and management

practice.
Mac Life Cybellium
Welcome to the forefront of knowledge with Cybellium, your trusted partner in mastering the
cutting-edge fields of IT, Artificial Intelligence, Cyber Security, Business, Economics and Science.
Designed for professionals, students, and enthusiasts alike, our comprehensive books empower you
to stay ahead in a rapidly evolving digital world. * Expert Insights: Our books provide deep,
actionable insights that bridge the gap between theory and practical application. * Up-to-Date
Content: Stay current with the latest advancements, trends, and best practices in IT, Al,
Cybersecurity, Business, Economics and Science. Each guide is regularly updated to reflect the
newest developments and challenges. * Comprehensive Coverage: Whether you're a beginner or an
advanced learner, Cybellium books cover a wide range of topics, from foundational principles to
specialized knowledge, tailored to your level of expertise. Become part of a global network of
learners and professionals who trust Cybellium to guide their educational journey.
www.cybellium.com
Fast Founder Mascot Books
MacLife is the ultimate magazine about all things Apple. It’s authoritative, ahead of the curve and
endlessly entertaining. MacLife provides unique content that helps readers use their Macs, iPhones,
iPods, and their related hardware and software in every facet of their personal and professional
lives.
New Frontiers in Open Innovation John Wiley & Sons
The book provides new theoretical concepts and knowledge to existing leadership theory. Through
in-depth international case studies, it develops a new leadership theory of practitioners who
promote strategic knowledge creation activities to achieve business innovation and new practical
insights.
iOS Forensic Analysis Oxford University Press
Crisis Ready is not about crisis management. Management is what happens after the negative event
has occurred. Readiness is what is done to build an INVINCIBLE brand, where negative event has
occurred. Readiness is what is done to build an INVINCIBLE brand, where negative situations don't
occur--and even if they do, they're instantly overcome in a way that leads to increased
organizational trust, credibility, and goodwill. No matter the size, type, or industry of your business,
Crisis Ready will provide your team with the insight into how to be perfectly prepared for anything
life throws at you.
Believing in Bits Springer Nature
This book provides detailed examination of start-up companies which entered the smartphone
industry following the revolution triggered by Apple with its iPhone in 2007. Analytical case studies
explore the rationale behind the business models, financing cycles, and factors that helped start-ups
sustain their own growth and survival. By studying these companies through the lens of
entrepreneurship and competitor analysis, the author investigates not only the opportunities that
can arise from technological evolution, but also the uncertainty that has developed surrounding the
industry’s future. Topics covered include value proposition development, evaluation of the
effectiveness of business models, and market competition analysis, unveiling thought-provoking
results about this rapidly changing industry. Scholars of entrepreneurship, business strategy and
innovation management will find this timely book a valuable contribution to the field.
Crisis Ready Bloomsbury Publishing
This enlightening examination of creativity looks “at art and science together to examine how
innovations . . . build on what already exists and rely on three brain operations: bending, breaking
and blending” (The Wall Street Journal) The Runaway Species is a deep dive into the creative mind,
a celebration of the human spirit, and a vision of how we can improve our future by understanding
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and embracing our ability to innovate. David Eagleman and Anthony Brandt seek to answer the
question: what lies at the heart of humanity’s ability—and drive—to create? Our ability to remake
our world is unique among all living things. But where does our creativity come from, how does it
work, and how can we harness it to improve our lives, schools, businesses, and institutions?
Eagleman and Brandt examine hundreds of examples of human creativity through dramatic
storytelling and stunning images in this beautiful, full–color volume. By drawing out what creative
acts have in common and viewing them through the lens of cutting–edge neuroscience, they
uncover the essential elements of this critical human ability, and encourage a more creative future
for all of us. “The Runaway Species approach[es] creativity scientifically but sensitively, feeling its
roots without pulling them out.” —The Economist
Blue Ocean Leadership (Harvard Business Review Classics) World Scientific
Ten years ago, world-renowned professors W. Chan Kim and Renee Mauborgne broke ground by
introducing "blue ocean strategy," a new model for discovering uncontested markets that are ripe
for growth. In this bound version of their bestselling Harvard Business Review classic article, they
apply their concepts and tools to what is perhaps the greatest challenge of leadership: closing the
gulf between the potential and the realized talent and energy of employees. Research indicates that
this gulf is vast: According to Gallup, 70% of workers are disengaged from their jobs. If companies
could find a way to convert them into engaged employees, the results could be transformative. The
trouble is, managers lack a clear understanding of what changes they could make to bring out the
best in everyone. In this article, Kim and Mauborgne offer a solution to that problem: a systematic
approach to uncovering, at each level of the organization, which leadership acts and activities will
inspire employees to give their all, and a process for getting managers throughout the company to
start doing them. Blue ocean leadership works because the managers' "customers"--that is, the
people managers oversee and report to--are involved in identifying what's effective and what isn't.
Moreover, the approach doesn't require leaders to alter who they are, just to undertake a different
set of tasks. And that kind of change is much easier to implement and track than changes to values
and mind-sets. The Harvard Business Review Classics series offers you the opportunity to make
seminal Harvard Business Review articles a part of your permanent management library. Each
highly readable volume contains a groundbreaking idea that continues to shape best practices and
inspire countless managers around the world--and will have a direct impact on you today and for
years to come.
Review of the Specifications and Features of Different Smartphones Models Apress
This book constitutes the thoroughly refereed proceedings of the 7th Iberoamerican Workshop on
Human-Computer Interaction, HCI-Collab 2021, held in Sao Paulo, Brazil, in September 2021.* The
15 full and 4 short papers presented in this volume were carefully reviewed and selected from 68
submissions. The papers deal with topics such as emotional interfaces, usability, video games,
computational thinking, collaborative systems, IoT, software engineering, ICT in education,
augmented and mixed virtual reality for education, gamification, emotional Interfaces, adaptive
instruction systems, accessibility, use of video games in education, artificial Intelligence in HCI,
among others. *The workshop was held virtually due to the COVID-19 pandemic.
Smartphone Start-ups Catapult
"An explanation for Korea's economic success"--
The Rough Guide to the iPhone (5th) Harvard Business Review Press
Using many real-world examples and cases, this book identifies key factors and processes that have
contributed to the creation of successful new products, buildings, and innovations, or resulted in
some failures. Such factors include the creativity of individuals and groups, their sources of
inspiration, the processes of creative design and innovation, and the characteristics of the products,
buildings, and innovations themselves. Much has been written about creativity and innovation, but
what helps to foster creativity, enable creative ideas to be translated into practical designs, and
ensure those new products or buildings succeed as innovations on the market or in use? This book
discusses these elements through the author’s origination and analysis of examples and case
studies ranging from the revolutionary innovation of the smartphone, through radical innovations in
domestic appliances and sustainable housing, to creative designs of contemporary jewellery. The
broad range of examples and cases include product and fashion design, filmmaking and fine art, as
well as industrial design, engineering, and architecture, offering lessons for creatives, designers, and
innovators from many subject backgrounds. Analysis of the different factors, successes, and failures
are presented in text boxes throughout the book to allow readers to easily understand the key
lessons from each example or case, with numerous colour visuals, diagrams, and charts for
illustration. This book is a must-read for a broad audience interested in creativity, design, and
innovation, including practitioners in design, engineering, architecture, and product management,
and students and instructors of those subjects.
Dogfight Dr. Hidaia Mahmood Alassouli
Zoom into the new world of remote collaboration While a worldwide pandemic may have started the
Zoom revolution, the convenience of remote meetings is here to stay. Zoom For Dummies takes you
from creating meetings on the platform to running global webinars. Along the way you'll learn how
to expand your remote collaboration options, record meetings for future review, and even make
scheduling a meeting through your other apps a one-click process. Take in all the advice or zoom to
the info you need - it's all there! Discover how to set up meetings Share screens and files Keep your
meetings secure Add Zoom hardware to your office Get tips for using Zoom as a social tool Award-
winning author Phil Simon takes you beyond setting up and sharing links for meetings to show how
Zoom can transform your organization and the way you work.
Creative Selection Marshall Cavendish International Asia Pte Ltd
* WALL STREET JOURNAL BESTSELLER * An insider's account of Apple's creative process during the
golden years of Steve Jobs. Hundreds of millions of people use Apple products every day; several
thousand work on Apple's campus in Cupertino, California; but only a handful sit at the drawing
board. Creative Selection recounts the life of one of the few who worked behind the scenes, a highly-
respected software engineer who worked in the final years of the Steve Jobs era—the Golden Age of

Apple. Ken Kocienda offers an inside look at Apple’s creative process. For fifteen years, he was on
the ground floor of the company as a specialist, directly responsible for experimenting with novel
user interface concepts and writing powerful, easy-to-use software for products including the iPhone,
the iPad, and the Safari web browser. His stories explain the symbiotic relationship between
software and product development for those who have never dreamed of programming a computer,
and reveal what it was like to work on the cutting edge of technology at one of the world's most
admired companies. Kocienda shares moments of struggle and success, crisis and collaboration,
illuminating each with lessons learned over his Apple career. He introduces the essential elements of
innovation—inspiration, collaboration, craft, diligence, decisiveness, taste, and empathy—and uses
these as a lens through which to understand productive work culture. An insider's tale of creativity
and innovation at Apple, Creative Selection shows readers how a small group of people developed
an evolutionary design model, and how they used this methodology to make groundbreaking and
intuitive software which countless millions use every day.
Dying for an iPhone CRC Press
The iPhone, Apple's iconic device, continues to set the pace in smart phone technology with the
launch of the iPhone 5. DK's slick, full-colour Rough Guide to the iPhone unlocks the myriad of
secrets of this extraordinary gadget from synchronizing for the first time and customizing your home
screen, to sending SMS messages to multiple recipients. It keeps your finger on the pulse with up-to-
the-minute information on all the coolest apps available to download from the iTunes App Store and
news of what's hot in the world of iPhone accessories and all the new features including iCloud,
Newsstand, and Notification centre.
Open Innovation Research, Management And Practice Flatiron Books
Believing in Bits advances the idea that religious beliefs and practices have become inextricably
linked to the functioning of digital media. How did we come to associate things such as mindreading
and spirit communications with the functioning of digital technologies? How does the internet�s
capacity to facilitate the proliferation of beliefs blur the boundaries between what is considered
fiction and fact? Addressing these and similar questions, the volume challenges and redefines
established understandings of digital media and culture by employing the notions of belief, religion,
and the supernatural.
Creative Design and Innovation Emerald Group Publishing
Praise for THE APPLE EXPERIENCE "There are three pillars of enchantment: likability, trustworthiness,
and quality. The Apple experience is the best modern-day example of all three pillars. Carmine's
book will help you understand and implement the same kind of world-class experience." --Guy
Kawasaki, author of Enchantment and former chief evangelist of Apple "Carmine Gallo explains
beautifully and simply just what makes the Apple retail experience so successful. No matter what
kind of business you are in, there are insanely valuable lessons in this book!" --Garr Reynolds, author
of Presentation Zen and The Naked Presenter "At its core, this book is not about Apple. It's about
delivering the best experience possible." --Tony Hsieh, New York Times bestselling author of
Delivering Happiness and CEO of Zappos.com, Inc. "An exciting resource for any business owner in
any country who wants to reimagine the customer experience." --Loic Le Meur, CEO, LeWeb "Why
can't other retail experiences be as great as an Apple store's? Not only does Carmine Gallo answer
that question brilliantly, but he shows precisely how to make sure your customers never ask it about
your business." --Matthew E. May, author of In Pursuit of Elegance and The Laws of Subtraction
"Carmine Gallo gets to the magic of Steve Jobs: Touching people's lives. This simple, yet delightful
vision should be at the heart of every retail interaction in the world today." --Peter Steinlauf,
Chairman, Edmunds.com "This magnificent collection of insights illuminates the way for anyone who
wants to create a truly great experience, whether in retail, service, or software. " --Dan Roam,
author of The Back of the Napkin and Blah Blah Blah Reinvent your business to deliver Apple-like
customer satisfaction and profits In The Apple Experience, internationally bestselling author Carmine
Gallo details the principles and practices behind the company's total commitment to the customer
and explains how your brand can achieve outstanding results by delivering this same high standard
of service. Carmine Gallo interviewed professionals at all levels who have studied Apple, and he
spent hundreds of hours observing the selling floor in Apple’s retail space and learning about Apple’s
vision and philosophy. Using insights and data from these sources, he breaks down Apple’s
customercentric model to provide an action plan with three distinct areas of focus: Inspire Your
Internal Customer with training, support, and communications that create a “feedback loop” for
improving performance at every level Serve Your External Customer with irresistible brand stories
and dedicated salespeople who embody the APPLE five steps of service-- Approach, Probe, Present,
Listen, End with a fond farewell Set the Stage by ensuring that no element is overlooked in creating
an immersive retail environment where customers can see, touch, and learn about your products
With The Apple Experience, you can improve the return on your investment in retail by adding real
value to every customer interaction. Better still, any business that deals with people--employees or
customers--can adopt the techniques to achieve Apple-like market dominance by enriching lives,
building loyalty, and reimagining the customer experience. This enhanced eBook includes seven
bonus videos! Each one focuses on a different lesson for Apple-style success and provides great
visuals of different Apple stores throughout the country.
Zoom For Dummies OUP Oxford
Public Relations Planning provides students with an in-depth understanding of the steps involved in
planning and executing a successful PR campaign. Taking a strategic approach to the subject, the
author brings years of practical experience to the project, helping students see how it all fits
together in reality. The book goes beyond an introductory discussion of the theory of PR planning,
incorporating material from cutting-edge research in the field. A discussion of the psychological
aspects of communication, material on in-house/employee communication, as well as a chapter
dedicated to discussing how social media strategies fit into a PR campaign, give students a real
edge when it comes to executing an effective campaign. Plenty of global examples and a companion
website featuring PowerPoint slides, a test bank, and answer key for end-of-chapter questions round
out this excellent resource for students of public relations and corporate communication.
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